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March 6

Measure what matters: A bottom line
approach to public relations evaluation
Linda Welter Cohen, APR, Caliber
Communications Group Inc.
Thursday, March 6, 11:45 a.m.
Old Pueblo Grille

60 N. Alvernon Way

RSVP by Monday, March 3
743-4090 or
steve@penderproductions.com

Too often we get pressured into show
results “now” and end up relying on clip
counting, ad values and head counts to
prove our worth. Linda Welter Cohen
will help you understand the ways you
can—and should—set realistic PR.
objectives and methods of evaluation.

Cohen will distinguish output from
behavioral outcome-based measure-
ments. And she'll discuss ways to
demonstrate value to your organization
or your clients bottom line.

Cohen, APR, is president, creative
director and owner of Caliber Commu-
nications Group, a strategic public
relations and marketing communica-
tions firm. Before founding the company
in 1997, she held senior marketing and
public relations management positions
for financial institutions and marketing
firms in Tucson and Phoenix.

Cohen is active at the national and local
level of PRSA and a member of the
Tucson Advertising Federation. She also
co-founded the Executive Connection
(E-Conn), a local businesswomen’s
professional development organization.

She’s won several professional awards
for marketing communications, adver-
tising and public relations campaigns.

Lunch costs $18 for members, $25 for
guests and members without reserva-
tions and $14 for student members. You
will be billed for a reserved lunch even
if you don't show up. When RSVPing,
indicate if you prefer a vegetarian meal.

v]word

conference

IABC international

Adapting to the winds of corporate change

Take an intellectual adventure into the
world of corporate change and learn
how you can help your internal busi-
ness culture take advantage of emerging
social trends. Enrich your own skills and
perspectives with four days of educa-
tional sessions at the June 8-11 IABC
International Conference in Toronto.

Levers of Change by Malcolm Gladwell,
author of The Tipping Point: How Little
Things Can Make a Big Difference, will
launch the conference at the Sheraton
Centre Toronto. His Sunday afternoon
talk will provide ways to foster healthy
internal change.

That will be
followed by
dozens of
experts, six
educational
tracks and  «
networking
opportunities
aim at arming
you with new and
strengthened skills to handle changes in
your professional life and company role.

“As communicators, we...face the

need to reinvent ourselves to meet the
demands and challenges of the changing
corporate landscape,” according to the
conference Web site (www.iabc.com/
events/conf2003).

“In times of tight budgets, we need to
validate our roles by being more than
communicators. We need to be strategic
planners, business managers and
internal consultants.”

If you want to focus on particular
issues and skills, you can attend
sessions grouped into these five educa-
tional focal points: employee communi-
cation, business management, public
relations, strategy and counsel, market-
ing and brand.

“As communicators, we...
face the need to reinvent
ourselves to meet the
demands and challenges
of the changing
corporate landscape.”

The sixth track, skills development,
includes sessions on writing, speaking,
networking and selling yourself.

Pre- and post-conference sessions at
additional cost also cover issues from
the educational tracks.

A slew of social events will open up
networking opportunities that many
attendees say are the most valuable part
of the annual conference. The regular
conference fee includes the welcome
reception, conference orientation and
networking reception.

For additional fees, you can also make
new connections at a pre-conference
day-trip to Niagara Falls, the Gold Quill
Awards Luncheon, a wine and cheese
reception, a hockey game and reception,
the Research Foundation’s lunch and
seminar, a dine-around, a lunch and
learning session on leadership and a
post-conference theater excursion to

see Tony n’ Tina’s Wedding.

The Sheraton Centre Toronto is offering
discount rates to attendees. Conven-
tions in America, the conference’s
official travel service, offers discounted
flights aboard American Airlines.

Register before May 1 to receive the
early conference rate of $775 ($975

for non-members). After that, add $100.
Fees for additional events range from
$15 to $125. Or you can pay $225 for
a package of six select events.



From the president

By Donna Breckenridge, chapter president

ad a good laugh lately? For this year, one of my resolutions is

to have as much fun as possible in every part of my life—

including IABC! As communications professionals, we all
experience stress, and | think laughter is one of the best ways to relieve
it. And laughter can be one of the best ways to communicate, as well.

I mentioned in my last president’s
message that IABC/Tucson is a fun
and friendly group. That's one reason,
among many, that I'm a member and
that I'm having a good time being
your president this year.

At the IABC District 5 meeting last fall,
| attended a session on “Using Humor
in Advertising,” led by Nick Nicholson,
chief creative officer for a marketing
communications firm in Kansas City.
Here are just a few facts about laughter
and humor that Nick shared with us:

*The average person laughs 17 times
per day.

*100 to 200 LPDs (laughs per day)
=10 minutes of jogging.

*Humor is found in 30 percent of
all advertising.

*Humor opens the mind to better
receive new ideas.

*Humor is the only thing that lights
up every part of your brain.

At our December joint meeting with
PRSA, we all had our brains lit up with
some “communications humor” by
Tucson’s own Laughing Stock comedy
troupe. Although we don't have any
more comedians booked, we have some
great speakers and topics lined up for
the rest of this year’s professional
development luncheons.

On April 3, we're also looking forward
to a terrific workshop on branding, led
by the dynamic and entertaining Rick
Sharga. Don't miss the chance to learn
something and network with your col-
leagues. Come to every meeting and
bring a friend along, just for the fun of it!

Get involved in IABC
chapter activities

OUp your level of participation

a notch. Consider a leadership
position as a board officer, director
or activity chairperson. The board
meets once a month to plan and
implement our chapter events and
benefits. Contact president-elect
Steve Pender, 743-4090, steve@
penderproductions.com to see how
you can be part of the board that
will be elected in June.

ODon't want to work that hard?
Contact any of the board members
on page 2 and find out how you
can help on special projects and
ongoing tasks.

Olnterested in exercising your
writing/editing or design skills?
Byword is looking for a new editor
and new designer. Currently, the
newsletter comes out every other
month. Both jobs take about 10-15
hours per issue and would begin in
July. If you are interested, contact
Steve Pender at 743-4090 or
steve@penderproductions.com.

2002-2003 IABC/Tucson Board of Directors

President & District 5 Jr. Delegate
Donna Breckenridge
626-2277, dbreckenridge@azcc.arizona.edu

President Elect
Steve Pender
743-4090, steve@penderproductions.com

Secretary
Lynn Brown-Quick, ABC, APR
206-4718, Ibrownquick@pimacc.pima.edu

Treasurer
Kathy Hippensteel
794-8341, khippens@hughesfcu.org

Past President/District 5 Sr. Delegate
Mark Flint
299-9151, flintmedia@earthlink.com

Appointed positions

Communications Director
Oversees newsletter, news releases,
and chapter marketing
Carolyn Smith
321-7989, ext. 214, csmith@cancer.org

Fundraising Chair
Coordinates fundraising efforts
Mark Flint

Judging/Awards Coordinator
Organizes judging of chapters’ contests
Janni Lee Simner
319-0854, janni@simner.com

Library Chair
Coordinates chapter library
Ginny Geib
621-3413, geib@u.arizona.edu

Membership Director
Coordinates recruitment, registration
Rob Raine, IABC/Tucson director
626-4413, rraine@azcc.arizona.edu

Professional Development Director
Organizes monthly general meetings
Steve Pender, IABC/Tucson director

Publicity Chair
Writes news releases
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Al Whitehurst
325-1044, tucsonman@earthlink.net

Special Events Chair
Coordinates special projects
Marilyn Pincus
744-3667, Mpscribe@aol.com

Technology Director
Maintains Web site, roster, data base
Susan Guerrero, IABC/Tucson director
529-4750, sguerrero5@earthlink.net

l
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Editor: Elena Acoba
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Design/production: Karen Wood
(kbwl@comcast.net)
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Acoba, Elena (newsletter editor)
Writer

2770 W. Camino Llano, 85742
742-1979
acoba@azstarnet.com

Ben-Asher Ozeri, Nancy (trial member)
3660 N. Four Winds Dr., 85750
546-1116

nancy_ozeri@yahoo.com

Bolen, Alison

Writer, events coordinator
2605 Abro Blvd., 85708
514-0490
bolen@gci-net.com

Breckenridge, Donna (president and
District 5 rep)

Publications Editor

Arizona Cancer Center

P.O. Box 245024, 85724-5024
626-2277
dbrecken@azcc.arizona.edu

Brown, Judith

Director, Community Relations
City of Tucson

100 N. Stone, 2nd Floor., 85701
791-4401
jbrownl@ci.tucson.az.us

Brown, John

Communications

TEP Corporate Communications

PO Box 711, mailstop UE103, 85702
884-3797
jcbrown@tucsonelectric.com

Brown-Quick, ABC, APR, Lynn (secretary)
Community Relations

Pima Community College

4426 N. Tortolita Road, 85745

206-4718

Qbrownquick@cs.com

Caldwell, Anita

Internal Communications

Raytheon Missile Systems

1151 E. Hermans Rd., PO Box 11337
Bldg. M05/9, 85734

794-4559
amcaldwell@west.raytheon.com

Cruz, Miguel A. (trial member)
Tucson General Manager

The Ashland Media Group

2221 E. Broadway, #202, 85719
770-7421
miguelcruz@ashlandmedia.com

Dahood, Karen
Writer

2240 E. 7th St., 85719
327-9545
kdahoodl@msn.com

D’Anna, Tom

Public Relations

Sunnyside Unified School District
2238 E. Ginter Road, 85706
545-2092
gregd@sunnysideud.k12.az.us

Eichinger, Juleen Audrey

Writing, proofreading, academic editing,
publishing

Eichinger Communications

P.O. Box 17088, 85731

731-2784

eichinger@hotmail.com

Evans, Kim

8786 E. Honey Bear PI., 85749
760-6656

Kevans@filenet.com

Evans, Sarah T.

Community Relations Manager
UA KUAT/KUAZ Radio

PO Box 210067, 85721
621-3353
sevans@kuat.arizona.edu

Fairbanks, Laura Hagen
Community Relations Specialist
Pima County Wastewater Mgmt.
201 N. Stone, 8th floor, 85701
740-6532
[fairban@wwm.co.pima.az.us

Flint, Mark (past president, District 5 rep,
fundraising chair)

Owner

Mark Flint Media Consulting

6364 N. Camino Hermosillo, 85718
299-9151

flintmedia@earthlink.net

Geib, Ginny
Communications Director

UA College of Education

P.O. Box 210069, 85721-0069
621-3413
geib@u.arizona.edu

Gibson, Mimi

Communications & Special Projects
Trico Electric Cooperative

PO Box 930

8600 W. Tangerine Rd.

Marana, AZ 85653-0930

744-2944 X 1363

mimiv@trico.org
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Green, Susan

Writer, desktop publishing, events
5060 N. Via Condesa, 85718-5727
577-1747

sgreen@theriver.com

Guerrero, Susan W. (technology director)
Web developer, writer

4040 E. Alvernon Cir., 85718

529-4750

sguerrero5@earthlink.net

Gutierrez, Humberto (trial member)
Video editor, scriptwriter/translator
Independent contractor

430 E. 33rd Street, 85713

792-9410

Hindhaugh, E. M.“Lynn”
MediaCreations, Manager

Raytheon Missile Systems

Bldg. 801/N1; P.O. Box 11337, 85734
794-3377
emhindhaugh@west.raytheon.com

Hippensteel, Kathy A. (treasurer)
Marketing Manager

Hughes Federal Credit Union

P.O. Box 11900, 85734-1900
794-8341, X 4407
khippens@hughesfcu.org

Howell, Libby

Corporate Communications Administrator
Southwest Gas Corporation

P.O. Box 26500, 85726

794-6515

libby.howell@swgas.com

Lehman, Kay (trial member)
Writer, translator

Agave Communications

PO Box 86686, 85754-6686
743-8279
agavecom@comcast.net

Ligon, Marc D. (trial member)
Barzentone Media Resources, Inc.
1443 Baltusrol Dr., Green Valley, 85614
625-8188

marc@barzentone.com

Master-Judge, Alexandra
Communications Department
Raytheon Missile Systems

3371 E. Camino Campestre, 85716
794-3115
agmaster-judge@west.raytheon.com



Mclntire, Jan

Internal Communications Director
Canyon Ranch Health Resort
8600 E. Rockcliff Rd., 85750
749-9655, X 4123
jmcintire@canyonranch.com

Merrifield, Lesley

Marketing Communications Manager
Tucson Osteopathic Medical Foundation
4280 N. Campbell Ave., #200, 85718
299-4545

lesley@tomf.org

Neis, Krista A.

Public Information Officer

Pima Community College

4905 E. Broadway, Bldg. C, 85709-1290
206-4528

kneis@pimacc.pima.edu

Oden, Wendy

Tourism consultant/writer
1401 E. Adelaide, #16, 85719
531-1075

woden9@cox.net

Patterson, Bill (trial member)
Pecan Press, LLC

PO Box 65209, 85728
529-7389
billpecanpress@comcast.net

Pedroza, Sergio (trial member)
Community Relations Director
Tucson Sidewinders Baseball Club
PO Box 27045, 85726

434-1021
www.tucsonsidewinders.com

Pender, Steve (president elect and
professional development director)
Scriptwriter, producer, director

Pender Productions

4980 N. Vista del Cerro Ranch Rd., 85745
743-4090

steve@penderproductions.com

Pincus, Marilyn (special events chair)
Author & consultant-to-management
7720 W. Summer Scene Dr., 85743
744-3667

MPscribe@aol.com

Prince, Kay (trial member)
Passion, Purpose & Pizazz
7129 E. Chorro Circle, 85715
290-4708
kayprincesearch@msn.com

Raine, Robert D. (membership director)
Media Relations Coordinator

Arizona Cancer Center

P.O. Box 245024, 85724

626-4413

rraine@azcc.arizona.edu

Reidy, APR, Stephen J.
Engineering communications
Raytheon Missile Systems

7267 E. Caminito Feliz, 85710-3768
794-5019
sjreidy@west.raytheon.com

Riley-Nash, ABC, APR, Katie
Associate Director

Arizona Health Sciences Center
Office of Public Affairs

P.O. Box 245095, 85724
626-4828

riley@u.arizona.edu

Robbins, Margaret (trial member)
PO Box 16231,85732

790-9234
prdesigns@earthlink.net

Simner, Janni Lee (judging/awards coordinator)
Writer, Web designer

PMB 230; 5425 E. Broadway Blvd., 85711-3704
319-0854

janni@simner.com

Smith, Carolyn (communications director)
Regional Communications Director
American Cancer Society

1636 N. Swan Rd., Ste. 151, 85712
321-7989

csmith@cancer.org

St. Germaine, Dennis

Editor, UA News Services
P.O. Box 210158, 85721-0158
626-4364

dds@u.arizona.edu

Starr, Barbara (trial member)
Senior Communications Specialist
Raytheon Missile Systems

5347 N. Fairway Heights Dr., 85749
794-8580
barbara_j_starr@raytheon.com

TeBockhorst, Marci (trial member)
Sr. Comm/Pubilcations Specialist
Raytheon Missile Systems

6131 N. Canon del Pajaro, 85750
794-2471
marci_tebockhorst@raytheon.com

Thompson, Milena (trial member)
Office Manager

Ardext Technologies

7070 N. Oracle Rd., #120, 85704
797-1900

milena@ardext.com

Valenzuela, Sally

Customer Relations Manager
Sun Tran

4220 S. Park

P.O. Box 26765, 85726-6765
623-4301, X 283
svalenzl@ci.tucson.az.us

Whitehurst, Al (publicity chair)
Communications Director
CARF

6301 S. Mesquite Tr., 85747
325-1044, X 155
tucsonman@earthlink.net

Wood, Karen (newsletter design/production)
Freelance writer, Editor@Large

Publications Manager, UA Admissions Office
340 E. Hillcrest PI., 85704

888-8856

kbwl@comcast.net

IABC/Tucson Board of Directors
President & District 5 Jr. Delegate
Donna Breckenridge

President Elect
Steve Pender

Secretary
Lynn Brown-Quick

Treasurer
Kathy Hippensteel

Past President & District 5 Sr. Delegate
Mark Flint

Communications Director
Carolyn Smith

Fundraising Chair
Mark Flint

Judging/Awards Coordinator
Janni Lee Simner

Library Chair

Ginny Geib
Membership Director
Rob Raines

Professional Development Director
Steve Pender

Publicity Chair
Al Whitehurst

Special Events Chair
Marilyn Pincus

Technology Director
Susan Guerrero




Graphic design exercise measures
members’ creativity on the spot

November’s chapter meeting looked like

a scene out of preschool. Attendees cut,
glued and scribbled their way through a
workshop on graphic design that ended
up with chapter president-elect Steve
Pender getting plastered with ads.

Dan Blumenthal of the Blumenthal
Design Group led the audience through
his steps for creating effective ads:

* Mind mapping helps create the
focus of an ad. Write inside a circle
the topic and intention of the piece,
then draw lines from it and indicate
what points, elements, ideas you
want to include. Draw big circles
for priorities.

* Figure out mood and feeling and
then assign appropriate fonts, artwork,
copy and color. He suggested getting
The Pantone Guide to Communicating
With Color. It assigns colors with actual
Pantone numbers to specific moods
such as “festive” or “calm.”

i)' * put the elements together
g quickly in a sort of Zen

n‘ exercise of taking two minutes
to create 20 pencil-and-paper
thumbnails, or sketches, of ad
possibilities. The variety of rough
drafts lets you compare what feels
right without spending a lot of
time on the computer.

After his brief talk, Blumenthal
had everyone make their version
of a flyer announcing a meeting by
a professional group. The resulting
20-some-odd ads were taped onto
Pender’s body and the group voted for
the best ones.

Second place was the ad by chapter
president Donna Breckenridge. The
winner: Pender.

You can reach Blumenthal at 323-3121
and see some of his work at www.
blumenthaldesigngroup.com.

Tucson bulletin board

Watch announcements for the
chapter’s second Cactus Quill Awards
recognizing the best practices in com-
munications in the region. Last year
the chapter presented two awards of
excellence and three merit awards.
The luncheon to honor quill winners
is set for June.

OUpdate your membership informa-
tion—place of business, p-mail ad-
dress, phone number and e-mail
address—with Susan Guerrero,
technology director, 529-4750,
sguerrero5@earthlink.net.

OWant to find an old 1ABC listserv
message? Register at yahoogroups.com,
join the IABC-Tucson group and look
for the archived messages there. If you
need help registering, contact Mark
Flint, 299-9151, flintmedia@
earthlink.com.

OODonate your communications books,
magazines and newsletters to the
chapter’s library. Or borrow an item
from our wealth of information.

Contact Ginny Geib, 621-3413,
geib@u.arizona.edu.

[Post job announcements, internship
programs and other career oppor-
tunities on our listserv, IABC-Tucson@
yahoogroups.com.

Olnterested in the world of independent
contracting? Want to know what it takes
to work for yourself? Join the indies
special interest group for monthly
lunches and its own listserv. Contact
Elena Acoba, 742-1979, acoba@
azstarnet.com.

OIf you know someone who could
benefit from IABC membership, contact
Rob Raine, 626-4413, rraine@azcc.
arizona.edu, for an information and
application brochure.

OIABCS District 5 consists of 15
chapters in Arizona, Colorado, Kansas,
New Mexico, Oklahoma and Texas. It's
the only one of the organization’s seven
U.S. districts that runs an annual
convention.
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Direct mail/
branding
topics of
upcoming
workshops

Two specially planned events will
help you tackle nuts-and-bolts
projects that your company wants
done or needs to address.

Bring your lunch and your ques-
tions about direct mail to a March
20 strategy session on Hitting the
Bull's-eye: Planning a Successful
Direct Mail Campaign.

Leah Bruns works for ADVO Inc.,
the direct-mail marketing company
behind the ShopWise Brand and
the Missing Child Card mailed to
postal customers every week.

She also worked for 13 years in

the advertising component of
Tucson Newspapers.

She'll discuss strategy, the shared-
mail concept and how to maximize
ad dollars.

The session is free to chapter
members and trial members. IABC
Tucson will supply bottled water. It
runs 11:45 a.m. to 1 p.m. at the
American Cancer Society, 1636 N.
Swan, Suite 151. RSVP by March
17 to Steve Pender, 742-4090 or
steve@penderproductions.com.

April 35 regular chapter meeting
will feature a half-day workshop
and lunch on branding with Rick
Sharga, whose presentation a year
ago had attendees clamoring

for more.

The executive with NeoBrands, an
integrated marketing and branding
consultant in Southern California,
will expand his discussion on how
to define, explain and live your
company’s reputation and values.

Details are still getting worked out,
so watch e-mail or listen for
announcements at future meetings.




Member profile

Sally Valenzuela

ally Valenzuela thrives on customer service—Ilistening, meeting

needs and improving service. As the marketing project manager

at Sun Tran, the Massachusetts native handles a variety of con-
sumer issues. She also manages the municipal bus system’s 10-person
call center that helps riders plan their trips.

Fifty-something Valenzuela lived for 10 years in Hawaii, where
much of her family still lives. The Northern Arizona University grad
(BS in journalism and a minor in philosophy) has two daughters and

three grandchildren.

She was an IABC member in the early 1990s and rejoined in 1999.

How did you become a

communications professional?

It seems inevitable that | am in the
communications field. 1 don't look at
myself as a “communications profes-
sional,” per se; | see myself as a facilita-
tor of information.

What do you do in your current position?

The projects | manage range from
organizing special event shuttles and
publishing the Ride Guide, our primary
communication piece, to overseeing
compliance with the Americans with
Disabilities Act (ADA). The Customer
Service Center is the very best part of
my job because the representatives
make up a wonderful and capable
group. One aspect of my job is to
analyze customer comments to see
how we can do a better job of serving
the public.

What do you like best about your career/
profession?

The best part is working with people,
both the customers and the employees
who serve them. | enjoy being the
conduit of information and problem-
solving between the company and the
public to make things better.

What's your communications philosophy?
My job is not only to talk to people,

but to problem-solve with them. My
communications philosophy is listen

and give my full attention, even on the
phone. People want to be heard and if
I am problem-solving, | must listen for
all the communication cues; not just
the words.

What do you enjoy doing when you're

not working?

Hiking and traveling with my husband
and our dog, Tony; bicycling; photogra-
phy, and handpainting on black and
white photographs. | love to bake bread
and | don't have a bread machine.

What's on your reading pile at work?
At home?

I do quite a bit of research at work on
the internet; for example, human resource
and customer service best practices, staff
reward programs and ADA-related case
law. At home, | read quite a bit on
philosophical subjects; for example,

An Open Heart by the Dali Lama, Diane
Ackerman'’s Deep Play and Chogyam
Trungpa’s Cutting Through Spiritual
Materialism. For fun, Honolulu Hotel

by Paul Theroux.

What's your proudest professional achieve-
ment? Personal accomplishment?

In 1991, the ADA became federal law and
the various mandates that affect public
transportation were filtering down to our
organization. The general manager of Sun
Tran at that time was leaving to take a job
out of state. He took me aside and said,
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“The city of Tucson is very serious
about doing this right. I am giving it
to you, so do a good job.” | recall that
conversation almost daily and try not
to let him down.

Personally, raising two daughters as
a single parent while working and
graduating from college. They are
wonderful, happy, intelligent and
successful women. Although they are
adults now, we still love hanging out
together. One is an artist and gallery
director and the other, a mother of
three, is a dispatcher for an airline

in Hawaii.

What other types of jobs have you had?

I have worked on a farm harvesting
tobacco leaves, receptionist at a private
golf club, bartender, waitress, meter
reader, bookkeeper, conducted gas leak
surveys of underground gas systems,
bank teller, account executive at three
ad agencies, PR. manager, MOTHER.

What drives you crazy about work?

People who do not do what they say
they are going to do and plans and
decisions made without consideration
of the customer.

What's your favorite way to keep up
with current trends and professional
development?

Going to transit seminars and talking
to other transit and IABC professionals
via e-mail or phone. Between the re-
sources among transit organizations
and the people in IABC, | am very
lucky to have a wealth of expertise

at my disposal.

What's the greatest benefit of
IABC membership?

All the great professional people, not
just in Tucson but around the country.
The IABC Web site is fabulous and a
great source of excellent information
and research.



Web sites--some are good, some bad, some just adequate

By Elena Acoba

My work as a freelance writer of the
Tucson and Arizona lifestyles takes me
to hundreds of Web sites every year. I've
bookmarked 62 local and regional sites
that | regularly check for leads, updates
and sources.

I've found some that cater well to re-
porters and other media types. Others
are nothing short of maddening.

Which one is your Web site? Here is
one newswoman'’s opinion—mine—of
what makes my job harder...:

ey, <N O street address or
phone number listed

on the home page.

*Qutdated calendar listings or listings
that cover only a month or two.

*No phone number listed for the media/
community relations person.

*Media pages that obviously have not
been updated in months...or years.

*Information that bears no date, which
makes it hard to tell if it’s current.

*Qutdated links to other sources.
...And easier:

*Lists of phone numbers and
e-mail addresses of
management and

important sources.

*Links to people or organiza-
tions mentioned in Web pages.

*Prompt response to e-mail requests
for information.

*Links embedded in news releases
and fact sheets that provide more
information.

*A strong search engine for the site.

That said, here are some things that |
feel neutral about:

*Having media register to get informa-
tion. | only get miffed when that
information puts me on e-mailing lists
without my permission.

*Finding a “Press Office” link on the
home page. It nice to have all the
information in one “place,” but | end
up checking the Web site anyway to
see what the company is telling its
regular consumers.

| find the Web a wonderful world for
getting what | need for a story. And like
| used to do with its paper predecessor,
the press kit, I'll keep a well-organized
site chock-full of current and accurate
information close at hand for future
reference.

Elena, who writes for local newspapers and
magazines, is a Byword co-editor.

Discounts available save on health insurance, credit card fees

to IABC members

A variety of services and products
are now available at a discount to
IABC members.

OMarsh Affinity Group Services is
offering specially priced health
insurance for individuals and small
businesses. Get information from
iabcgroup.healthinsurance.com.

[JBusiness Week is available at $213 off
the cover price. Member subscribers
also can get free access to BusinessWeek
Online. Phone 800-873-8504 and
mention group key 2A67 and corpo-
rate ID BWEOO00036 to subscribe.

O Avis will discount your rental when
you phone 800-331-1212 and men-
tion AWD number T271800.

OMBNA America is making its
MasterCard available with no annual
fee. Call 800-932-2775 and mention
priority code SXZ4.

O Airborne Express will ship items with

a discount of as much as a 25 percent.

Call 800-636-2377 and identify your-
self as an IABC member to get the
company’s starter Kkit.

[0 Choice Hotels International will take

hotels, business shipping. conference services

20 percent off its room rates at 5,000
locations. Phone 800-258-2847 and
mention discount number 00801961.

OLINK Conference Service offers
“cost-effective conferencing solutions.”
Contact them at 800-287-9849,
ext. 3447.

For links to these companies, log on
www.iabc.com/members/memDiscounts.
htm. If you want to suggest other
programs or want to offer a discounted
service, contact Frank Rezzuto at IABC
headquarters, 415-544-4700, ext. 730.

520.743-4090
steve@penderproductions.com
www.penderproductions.com

WRITE ON!

The Name: Steve Pender

The Game: Writing, Directing,
Producing-for Video,
Multimedia, the Web

Editing ¢« Writing * Print Production
299-9151

flintmedia@earthlink.net
http://home.earthlink.net/~flintmedia/
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Go Toronto
Learn how to adapt to corporate change
at this year’s international conference--p. 1

Communicating through laughter
President Breckenridge talks about how
to add humor to your messages--p. 2

Member roster, March 2003
For handy reference, clip out and save
your updated IABC chapter roster--p. 3-4

Member profile
She’s passionate about customer service,
traveling and bread baking--p. 6

In town in-service
Brush up on your direct-mail strategies
at an upcoming workshop--p. 5

Web site peeves and pluses
The information may be there, but some-
times it's hard to find--p. 4
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