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Wish you had more time, even though
you know there are only 24 hours in a
day? Trainer and author Joan Gustafson
will show you how to make more time
available to do the things that are most
important to you.

Gustafson founded and runs Success
and Leadership Dynamics, a consulting
company that specializes in personal,
professional and organizational growth.
Her services have reached businesses
and professionals throughout the United
States, Europe, Canada and Asia. She
wrote A Woman Can Do That! 10 Strate-
gies for Creating Success in Your Life.

Before starting her company, Gustafson
held international leadership and
management positions for 26 years with
the Corporate Marketing Management
Committee at 3M. Her responsibilities
included e-business, customer satisfac-
tion, knowledge management, commu-
nications and information technology.

She holds a BA in business management
and an MBA in management. Gustafson
is a member of the National Speakers
Association, American Society for
Training and Development and the
International Coach Federation.

Arrive early for some networking before
sitting down to lunch, brief business
announcements and our speaker. When
RSVPing, indicate if you would prefer a
vegetarian lunch. The cost is $18, $25 for
guests and members without reservations.

Save yourself or your employer some
money and help out our chapter at the
same time.

We’re more than halfway through the
annual Just Deserts program in which
the first two members who earn 100
points in good deeds each get $100
off membership renewal.

From chairing an ad hoc committee to
attending regular meetings, activities
you do for IABC/Tucson earn you
points (from 50 to 3 for each activity).
The program ends Dec. 31, 2001.

To find out how you can participate
and start earning your rewards, contact
Mark Flint at flintmedia@earthlink.net.
Susan Guerrero, guerrero5@earthlink.net.,
can tell you how many points you’ve
earned so far.

Each member is responsible for report-
ing points to Susan.

The top point-earners so far are:
Wendy Oden, 76
Jennie Stack, 54
Susan Guerrero, 51
Lynn Brown-Quick, 48
Marilyn Pincus, 45
Mark Flint, 39
Krista Neis, 33
Elena Acoba, 25
Karen Dahood, 24

Here are some examples of how to earn
points in the Just Deserts program:

*Attend regularly scheduled chapter
meetings: 5 points

*Judge one entry for an awards contest:
3 points

continued on page 5

“What to Do In a 24-Hour Day”

Joan Gustafson

Success and Leadership Dynamics

Thursday, Sept. 6, 11:45 a.m.

Old Pueblo Grill

60 N. Alvernon Way

RSVP by Monday, Sept. 3

877-2280 or PatSusin1@aol.com

Your just desserts
Earn IABC points through volunteer activities

“2THOUSAND1: A Communicator’s
Odyssey” will take you boldly where no
communicator has gone before.

Mark your earth calendar for Oct. 3-5
and get ready to explore the new
direction of the communications
profession in the 21st century.

Daniel K. Carpenter, director of public
affairs for NASA’s Johnson Space Center,
will be among several keynote speakers.

 You’ll go behind the scenes of NASA’s
communications efforts and see how
its public affairs office puts technology
and the tenets of corporate communica-
tions to work to catch the attention of a
Star Wars generation.

Other keynotes are:

*John Lienhard, author and voice of
The Engines of Our Ingenuity, who will
discuss the evolution of language in
this world of instant communications

*Evan Smith, editor of Texas Monthly,
who will share how a 28-year-old con-
sumer magazine keeps readers fired up.

Other noted speakers include:

*Brad Whitworth, Hewlett-Packard, on
switching gears to maximize communi-
cations performance.

*Suzanne Gaddis, Ph.D., The Commu-
nications Doctor, on marketing online
and motivation.

continued on page 2

Houston District 5 conference: an odyssey
Houston, it’s a go! The ship is on the launch pad. The countdown

has started. Don’t get left behind as IABC/Houston blasts off with a

District 5 Conference that promises to be out of this world.

September meeting
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By Mark Flint, chapter president Our chapter needs volunteers for the

following activities.

*Chapter treasurer and finance direc-
tor. Contact Mark Flint, 299-9151,
flintmedia@earthlink.net.

*Help plan monthly meetings as a
member of the Professional Develop-
ment Committee. Contact Jennie
Stack, stack@uswest.net.

*Help plan next fall’s Cactus Quill
competition. Contact Susan Guerrero,
529-4750, sguerrero5@earthlink.net.

*Help organize a career workshop for
spring. Contact Mark Flint.

Volunteers needed
for chapter projects

President & District 5 Jr. Delegate
Mark Flint
299-9151, flintmedia@earthlink.com

President Elect
Donna Breckenridge
626-2277, dbrecken@azcc.arizona.edu

Secretary
Lynn Brown-Quick
622-2277, lbrownquick@cs.com

Treasurer
appointment pending

Past President/District 5 Sr. Delegate
Marilyn Pincus, IABC/Tucson director
744-3667, Mpscribe@aol.com

Appointed positions

Technology Director
Maintains web site, member roster,
data base
Susan Guerrero, IABC/Tucson director
529-4750, sguerrero5@earthlink.net

Membership Director
Coordinates recruitment, registration
Jonathan Pinkney-Baird, IABC/Tucson
director;733-3128, jonathan.pinkney-
baird@ppfa.org

Meet your IABC/Tucson Board of Directors
Communications Director

Oversees newsletter, news releases,
and chapter marketing
Carolyn Smith
321-7989, ext. 214, csmith@cancer.org

Professional Development Director
Organizes monthly general meetings
Jennie Stack, IABC/Tucson director
stack@uswest.net

Judging/Awards Coordinator
Organizes outside chapter
 judging  contests
Nichole Lien
327-4505, nlien@codac.org

Accreditation
Helps members earn ABC designation
Katie Riley, ABC, APR
626-4828, riley@u.arizona.edu

Special Projects
Oversees ad hoc activities
Ginny Geib, IABC/Tucson director
621-3413, geib@u.arizona.edu

Library
Maintains member-shared material
Ginny Geib

continued from page 1

*Ray Anthony, internationally known
author and trainer, on the ABCs of
great presentations.

*Mark Schumann and Jo Jenkins,
Towers Perrin, on creating an
employee experience online.

Conference activities are headquartered
at the Warwick hotel in the heart of
Houston’s Museum District. It offers
old-world charm with modern conven-
iences. To receive the conference room
rate of $139 a night, reservations must
be made by Sept. 2.

Conference registration fee for IABC
members before the Sept. 4 early-bird
deadline is $375. Registration fee after
the deadline is $475. Non-member
fees are $450 and $550, respectively.

Visit and bookmark the D5 conference
Web site at www.houston2001.org and
watch for updates. Then strap yourself
in for the ride of a lifetime.

Editor: Elena Acoba
(acoba@mindspring.com)

Design/Production: Karen Wood
(kbw1@mindspring.com)
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Mark my words

Well, not quite.

If paying dues is the extent of your
involvement, chances are you won’t
reap many benefits.

Below are a few of the skills and at-
tributes you can develop, improve
and add to your résumé through active
involvement with IABC. Or, if you
already have these skills, you can give
people a chance to see what you can do.

IABC skill set

*Self-starter, works well without supervision

*Team player, works well in a group

*Good leader, can motivate others
and delegate

*Reliable, meets or beats deadlines

*Good presenter, thinks well on his feet.

What you do in IABC is one of the keys
to taking advantage of your member-
ship. Who you know is another.

When you boil it down to the people
who hire or contract with communica-
tions professionals, Tucson is a small
town. A little networking can do more
for your career than the most impressive
résumé. IABC gives you an opportunity
to strut your stuff where it matters.

Learn new skills and brush up on old
ones. Let key decision-makers see what
you can do. Find a better job or hook up
with new clients. Meet a great bunch of
people in your profession. That’s a pretty
good upside—just ask a member who
has made the small investment of time.

published bi-monthly
by IABC,Tucson chapter

Through our IABC membership many of us have found new clients,

gained promotions or landed better-paying jobs. We’ve enhanced and

added to our professional skills. And we’ve formed lasting friendships.

All because we joined IABC.

Houston, we have a
probl, er, conference
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“How many of you think this workshop
is worth $125?” asked Paul Barton,
ABC, America West Airlines employee
communication manager. All of the
more than 100 attendees raised their
hands. “Now, how many would pay
$125 to see this conference online?”
No one.

Barton’s first question confirmed
the value of sharing communicators’
best practices and lessons during
IABC/Phoenix’s spring “eDay”
conference. I would have paid a lot
more than $15.63 an hour for this
consultation with 11 experts and
100 other professionals.

Barton’s second query highlighted
the limitations of Web-based com-
munication—a key theme at the
conference, where participants learned
how to adapt to those limitations while
exploiting the interactive tools that
create value for their organizations.

“I would have paid a lot more than

$15.63 an hour for this consultation...”

I’ve outlined here just a fraction of
what I learned. Fortunately, you can
download most of the handouts from
iabc.com/~iabcphoenix/eday.html. For
me, the three most valuable were:
*WebDeveloperguide.doc
*Bartonhandout.doc
*barton5-18-01.ppt.

Barton’s “Electronic Employee
Communications” session offered
the following insights:

*Your guiding principle should be that
employees are busy. If they don’t have
a valid business reason to open their
Web browser, they won’t.

*Print is a one-to-many medium
with active distribution and passive
readers. The Web is a many-to-many
medium with passive distribution
and active readers.

*Use print when information is impor-
tant or needs to be scrutinized, por-
table or permanent. Use the Web for
timeliness, when you need automation
or instant feedback, or if the audience
is small.

*Electronic publications allow you to
include links, searchable text, multi-
media, database integration, feedback,
track-ability, user-define-ability and
targeted e-mail.

*Putting PDF versions of print docu-
ments on Web sites allows communica-
tors to tell the boss their publication is
on the Web, but it forces readers to
scroll constantly to read vertical pages
and columns. For electronic publica-
tions, always use a single-column
horizontal format.

*Don’t use your intranet as a print
newsletter. Use very brief articles and
a conversational tone.

*Boldface two or three key words in
each paragraph to help readers skim
for the main ideas. To do this, use the
<STRONG> tag rather than the <EM>
tag for boldface highlighting.

*Create a memorable name for your
publication. One company’s readers
say, “I saw it on ELVIS,” which stands
for Eli Lilly Virtual Information System.

John Leach, senior editor at The Arizona
Republic, gave these Web-writing tips:

*KISS, Keep It Simple and Scanable.
Web articles should be half as long as
those in print publications. That’s
because most users always scan, while
16 percent read every word. Reading
from computer screens is 25 percent
slower than from paper.

*Format your e-publication for the
increasing numbers of readers who
use wireless phones, which display
only 30 characters per line.

The vendor I found most interesting
was TargetVision (targetvision.com). It
offers “enterprise broadcast” software
that provides corporate news to desk-
tops and public big-screen monitors.

Reidy produces employee publications
at Raytheon Missile Systems. An IABC life
member and chapter member since 1988,
he’s served as chapter president, District 5
secretary and Silver Quill chair.

Looking for information on setting
up Web site publications? Steve
Reidy learned about these Web
info-sites from the “eDay” con-
ference session by Randy Land,
electronic communications coordi-
nator for Scottsdale:

*Standards: info.med.yale.edu/caim/
manual and ci.scottsdale.az.us/_wcdm

*Usability: usability.gov, world.
std.com/~uieweb and useit.com

*Communications: holtz.com and
jeffherrington.com

*Accessibility and cross-browser
compliance: w3.org/WAI and
microsoft.com/enable/dev/web/
default.htm

Writing for the Web is different:

Here are our favorite Web sites and
search engines:

Jonathan Pinkney-Baird of Planned
Parenthood writes, “The BBC News
Web site (news.bbc.co.uk) is easy to
navigate, the design is attractive
without being distracting and the
content is comprehensive.

“My favorite search engine is
Vivisimo, www.vivisimo.com.
It’s a multi-search engine that puts
search results into folders by sub-
category.”

Stephen Reidy, Raytheon Systems,
says the two Web sites he uses every
day are:

*Merriam-Webster dictionary and
thesaurus: m-w.com

*Qwest phone directory:
qwestdex.com.

His favorite Web search engine is
google.com. “It loads instantly with
no ads, has the simplest possible
interface and, within a fraction of a
second, locates exactly what you
need, usually within the first few
links listed.”

Next time: What’s the best and worst
word-processing software for commu-
nicators? Send your comments to
acoba@mindspring.com.

a report from Phoenix “eDay” conference
by Stephen Reidy, APR
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More web sites
for communicators

Web sites on Web sites
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Victoria B. “Vicki” Gaubeca, 39, handles media relations for University
Medical Center and the colleges of Medicine, Nursing and Public
Health. She edits and publishes Advances, a monthly Arizona Health
Sciences Center newsletter; Health Horizons for AHSC alumni and
friends; a College of Medicine alumni newsletter; and special projects.

She runs Este-Umm Translations (Spanish speakers use este for “um,”
as in “um, let’s see.”), providing English-Spanish translations for the
health field. Her biggest client is Carondelet. A native of Mexico, Vicki
has been an IABC member off and on for years.

Member profile

Vicki Gaubeca

Member profile
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How did you become a
communications professional?

By accident. I was studying art at
Universidad de las Americas in Puebla,
Mexico. After I came down with hepati-
tis I decided to transfer to a college in
Mexico City. Only one “program” was
open at the time: communications. I
decided to enroll for a semester and
then switch back, but I liked communi-
cations, so I decided to stay. A year
and a half later I transferred to Wilson
College, Chambersburg, Penn., where
I graduated with a degree in English/
communications (journalism).

I worked for a newspaper for a year.
Then I went to Washington, D.C.,
where I wrote and edited proposals
and technical reports for five years for
the Navy and then for the U.S. Agency
for International Development. I really
like working for the latter because I
traveled to Latin America. I also was a
proofreader for a U.S. patent attorney.

Then I moved to Arizona, where I
worked for AlliedSignal as a technical
editor. I got bored with it and wanted
to do something more creative, so
I accepted a job with Artisoft as a
copy writer. From there I joined the
Carondelet Health Network as a publi-
cations coordinator. At the AHSC
Office of Public Affairs I started as
an information specialist.

What do you like best about your career/
your profession?

Every day is different and I am con-
stantly learning. This is a definite
advantage over being a professional
who focuses in only one area. The
diversity that one can find in
communications is unlimited.

What is your communications philosophy?

The best way to be heard is to listen to
what others have to say.

What do you enjoy when you’re
not working?

Taking hikes and riding my bicycle. I
also enjoy gardening. My favorite and
newest activity is taking my Aussie-mix
doggy, Traviesa, to agility training. She’s
so smart! I also enjoy traveling. I’ve been
to many parts of the world, but still
want to see more.

What’s on your reading pile at work?
At home?

At home I’m reading Daughter of Fortune
by Isabel Allende, Poisonwood Bible by
Barbara Kingsolver and Getting the Love
You Want, A Guide for Couples by Harville
Hendrix. At work I just have back-
ground info for press releases I write.

What are your proudest personal and
professional achievements?

My proudest professional achievement
was the latest Health Horizons magazine
I produced/edited. It really was my best
issue yet. I worked with a group of very
creative writers and one very talented
graphic artist.

Personally it is obtaining a master’s
degree in public health. I graduated
from UA last December after completing
a two-month internship in Guatemala.

My experiences during this internship
were life-changing.

What drives you crazy at work?

The thing that drives me the craziest
is when I see bad translations into
Spanish. Unfortunately, in Arizona we
have many Spanish speakers whose
use is riddled with grammatical errors,
wrong usage, etc. Other translations
I’ve seen make no sense whatsoever,
and you can tell they were probably
computer-generated.

What’s your favorite way to keep up
with current trends and professional
development?

I’m on the mailing list for publications
that are similar to the ones I produce.
I study them for creativity, writing,
effectiveness, etc.

Who are your favorite vendors/
freelancers/service providers? Why?

My favorite graphic artist to work
with is Darla Keneston, who works
at Biomedical Communications at UA.
She has incredible talent. Most of the
people I work with are “insiders.”
I don’t contract with many freelancers.

What is the greatest benefit of member-
ship in IABC?

I think it is being able to network with
colleagues in Tucson.
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☛New member Pat Susin got word
from her former employer, American
Greetings Corp., that she won a Ragan
Communications APEX award for her
role in creating the intranet for the
world headquarters in Cleveland.
As communications consultant, she
volunteered to help put the “imAGine”
Web site online and became responsible
for the sales division section.

She currently is an independent com-
munications professional specializing
in technical writing. She also works
on the chapter’s Professional Develop-
ment Committee.

☛Susan Guerrero, who lost her commu-
nications job in a mass lay-off earlier this
year, is on the fast track to becoming a
Web designer. She expects to have
webmaster certification from
UA Extended University by the end
of the year. “My final exam,” she says,
“is to make three Web sites for people,
at least one paying.” She wants to work
as an independent contractor.

Susan serves as the chapter’s Technology
Director and heads the committee to
plan the Cactus Quill Awards. She also
writes on a freelance basis.

☛Heather Pierce is looking forward
to “a good dose of winter” as she begins
graduate study in public health law at
Boston University’s College of Public
Health. “I plan to use my communica-
tions skills and graduate degree to fix
the U.S. health care system, to start,”
she says.

Heather, who left the Arizona Health
Sciences Center’s development office,
is a native Vermonter and a Red Sox
fan. She plans to be active in the IABC/
Boston chapter.

☛Marilyn Pincus will find that IABC
gatherings can be leisurely. Our former
president says that now that she’s
turned over the leadership reins,
“I look forward to eating my lunch
when I come to IABC general meet-
ings.” She also says she’s looking for-
ward to attending more meetings of the
Society for Technical Communicators
and Toastmaster International.

Marilyn remains on the chapter board
as a District 5 senior delegate. She’s an
independent communications profes-
sional specializing in writing, editing
and consulting on business procedures.

Take note:

By Elena Acoba

Networking queen Donna Reed
recently gave IABC members some
tools to strengthen their networking
skills. Her talk at the June general
meeting included these tips:

*Introduce yourself powerfully,
providing enough information to
stimulate conversation.

*Listen effectively.

*Maintain an information system
such as a Rolodex or card file for
easy access.

*Join various organizations, including
those not related to your field.

*Regularly contact people with post
cards, phone calls, greeting cards
and e-mail.

*Create a memorable business card.

*Design a networking plan with goals
and a time line. Put it where you can
see it daily.

*Schedule networking meetings and
phone calls.

*Record your networking efforts to
determine what works.

Reed also outlined behaviors that lead
to becoming a “great networker”:

*Build personal relationships.

*Be a “give-getter”; that is, give some-
one information, a lead, an idea.
Eventually you’ll get one back.

*Be an information junkie. Record
and save information about people
you meet.

*Know when you are networking and
when you are actively marketing. Reed
says you’re a “misguided networker”
if you always take business cards to
weddings and funerals or “if you think
it’s clever to enclose a flyer promoting
your business in each of your personal
holiday greetings.”

She also suggested reading Dig Your Well
Before You’re Thirsty by Harvey MacKay
for more networking ideas and skills.

Reed owns Tools For Achievers, which
offers workshops and courses on empower-
ment, networking and leadership. Her Web
site is ToolsAchievers@aol.com.

Send news about new jobs, responsibilities, projects and personal developments
to acoba@mindspring.com.

Brush up on your
networking skills

Earn IABC points by volunteering
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*Write a story of fewer than 500 words
for IABC newsletter: 20 points

*Write a newsletter story of more than
500 words: 30 points

*Contribute material valued at less
than $30 and a written description
to the chapter library: 20 points

*Contribute material valued at more
than $30 to the library: 30 points

*Provide four hours of special service
(staff a conference registration table,
make phone calls): 30 points

*Provide one to three hours of special
service: 20 points

*Provide less than one hour of special
service: 5 points

*Chair an ad hoc committee for more
than three months: 50 points

*Serve on an ad hoc committee for
more than three months: 40 points

*Chair an ad hoc committee for fewer
than three months: 40 points

*Serve on an ad hoc committee for
fewer than three months: 30 points

*Produce a brochure or coordinate
publicity for a special chapter project:
40 points

*Organize a special event: 50 points

continued from page 1

Show off your strengths and help out your chapter

MEMBER NEWS
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By Carolyn Smith
IABC/Tucson Communications Director

It is with great pleasure that I take the
reins as IABC Communications Director
from Heather Pierce, who did an out-
standing job coordinating, writing and
distributing our newsletter.

With Elena Acoba as co-editor/content
and Karen Wood as co-editor/graphic
design, I think we’ll have a fabulous
new feel and look to the newsletter. I
hope you’ll join me in supporting their
efforts as we make this transition.

This year we want to develop a strategic
communications and marketing plan
that will include:

*selling ads in the newsletter

*sprucing up our organizational look
and feel with a new banner

Changes afoot

From IABC

IABC is scrapping its controversial
TalkingBusinessNow.com pilot site and
beefing up iabc.com. In addition to a
revamped look and feel, the Web site
will include interactive capabilities, a
member-only area, a member help
center, e-commerce capabilities, an
enhanced career center, product
ordering and continued advertising
and sponsorship recognition.

Expect the roll-out to begin by the end
of this year. TalkingBusiness.Now.com was
the Web venture that caused a drain on
IABC reserves and created a precarious
financial situation from which the
organization is recovering.

A training kit to help organizational
leaders handle workplace issues through
effective communications is available to
IABC members for $450, plus shipping
and handling. Communication in the
21st Century Workplace: The Challenges,
the Needs and the Answers is the second
IABC training kit developed by re-
nowned communication authority,
Roger D’Aprix, ABC. The training
package helps teach managers practical

*marketing our expertise and member-
ship to both the general public and
the local media

*increasing our efforts to cross-promote
activities and events with other like-
minded organizations

*identifying ways to increase our presence
with students and newcomers.

I look forward to this challenge and to
hearing from our members about any
thoughts and ideas you might have for
our communications plan.

Please contact me via e-mail at
csmith@cancer.org or by phone at the
American Cancer Society, 321-7989.

(Thanks to Amy Som of Karen Piovaty Design
for Byword’s banner.)

communication skills. To order, call
IABC, 800-776-4222 or 415-544-4700.
For more information, visit www.iabc.
com/products/.

Financially pressed IABC members
might find help continuing their
membership or getting professional
development through a new Next
Generation Fund. The program will
pay for up to 25 international member-
ships, five international conference
passes and 50 seminar admissions each
fiscal year. Communicators with at least
three consecutive years of IABC mem-
bership can apply. Log on the Web site
for more information.

iabc.com tip: Get into the Member
Centre to find members and job
postings, read Communication World
and latest news, and post messages to
other members. To register, enter the
member ID number on your member-
ship card and a password. Your com-
puter must accept cookies, be Java
Scripting -enabled and, for corporate
firewalls, be able to access servers using
Port 81.

IABC dispatches
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From The Cynic’s Dictionary compiled
by Aubrey Dillon-Malone:

Authors: Like uncaptured criminals,
the only people who are free from
routine. (Eric Linkletter)

Editor: A person who separates the
wheat from the chaff and prints the
chaff. (Adlai Stevenson)

Journalism: The only thinkable alterna-
tive to working. (Jeffrey Barnard)

Journalist: A man who lies in the sun
all day, then goes home to his typewriter
to lie some more. (Frank Sinatra)

Market Research: What you call it
when you already know the answer you
want, but still hunt up the question that
will produce it. (Robert Fuoss)

News: The first rough draft of history.
(Ben Bradlee)

Public Relations: Organised lying.
(Lord Wilson)

Look for more cynical definitions in future
editions of Byword.

Are we writers of history
or just organized liars?

New communications director outlines plans
for chapter newsletter, public relations efforts

We’ve added new features to IABC’s
bimonthly newsletter. Feel free to
contribute information for any of our
regular columns:

*Member news and notes

*Suggestions on the best resources
we use

*How’d They Do That?, an examina-
tion of communications projects
and programs.

We also want you to know our
members through personality profiles,
get tips from conferences and semi-
nars, keep up with chapter news and
learn about member benefits.

If you want us to tackle a topic
or, better yet, if you’d like to write
an article, contact Elena Acoba,
acoba@mindspring.com. Also let us
know how we’re doing and what
other features you’d like to see.

Soon you’ll see Byword online as a
PDF file. We’ll let you know when it’s
available.

Add your byline to Byword
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Kim Evans is manager of marketing
communications for FileNET Corp.,
which provides business process
management software and solutions
from Costa Mesa, Calif. She’s a hard-
core teleworker, working from her
Tucson home (her husband got trans-
ferred here) 75 percent of the time
and traveling to Southern California
one week a month. She originally
joined IABC while living in Chicago in
the early ‘90s, and used her member-
ship to network when she relocated
to California.

Janice McIntire     is corporate director of
internal communications for all Canyon
Ranch health resorts and businesses,
which employ nearly 2,000. Janice was
an IABC member earlier in her career
and rejoined when she accepted this
position because “I knew IABC would
be a valuable resource,” she says. “And I
was right. The June conference in New
York was outstanding, and I came back
with practical information, motivating
ideas and productive contacts.” Read
her story about the conference in the
October newsletter.

Tucson welcomes new chapter members
Carolyn Smith manages regional
communications for the American
Cancer Society. She says she joined
IABC “because I heard it was an excel-
lent organization and I was interested
in the networking and learning oppor-
tunities available to members.” Carolyn
is already busy as the chapter’s commu-
nications director.

Sally Valenzuela is customer relations
manager at Sun Tran, where she has
worked for 12 years, formerly as public
relations manager. A former IABC mem-
ber, Sally says she values the articles and
information in Communications World.

Other new members include William
Norman at Unisource Energy Corp.
and Raytheon Missile Systems employ-
ees Evelyn Hindhaugh and Alexandra
Master-Judge.

If you want to check the status of your
membership or get help recruiting a
new member, contact Jonathan
Pickney-Baird, jonathan.pinkney-
baird@ppfa.org or 733-3128.

“Web Trends”

Molly E. Holzschlag

Molly.Com, Inc.

Thursday, Oct. 4, 11:45 a.m.

Old Pueblo Grill

60 N. Alvernon Way

RSVP by Monday, Oct. 1

877-2280 or PatSusin1@aol.com

For six years, Molly Holzschlag has
run her own company, which develops
and designs Web sites. She also teaches,
trains and speaks on the issues of good
design and the need for educating
people who set up and maintain
Internet pages.

Holzschlag will show you some of
the latest trends in Web design and
useability, tapping her more than 10
years of experience to give you insight
into how to make your site attractive.

A writer and communicator by train-
ing—she earned a BA in those fields
from Prescott College and an MA in
media studies in New York—Holzschlag
has published several magazine articles
and columns and more than a dozen
books. Her most recent release, Color
For Web Sites, deals with art, photogra-
phy and design.

She’s worked as an online systems
operator for the General Electric
Consumer Services Web site, the
community manager for the Microsoft
Network portal Web site and executive
editor of WebReview, CMP Media, Inc.’s
online publication.

Arrive early for some networking before
sitting down to lunch, brief business
announcements and our speaker. When
RSVPing, indicate if you would prefer a
vegetarian lunch. The cost is $18, $25 for
guests and members without reservations.

October meeting

Update your membership information—
place of business, p-mail address, phone
number and e-mail address—with
Susan Guerrero, technology director,
529-4750, sguerrero5@earthlink.net.

Want to find an old IABC listserv
message? Register at yahoogroups.com,
join the IABC-Tucson group and find
the archived messages there. If you need
help registering, contact Mark Flint,
299-9151, flintmedia@earthlink.com.

Donate your communications maga-
zines and newsletters to the chapter’s
library. Contact Ginny Geib, 621-3413,
geib@u.arizona.edu.

IABC’s District 5 consists of 15 chapters
in Arizona, Colorado, Kansas, New
Mexico, Oklahoma and Texas. It’s the
only one of the organization’s seven U.S.
districts that runs an annual convention.

Post job announcements, internship
programs and other career opportunities

on our listserv, IABC-Tucson@yahoo
groups.com.

Looking for an indie for contracted
writing, editing, Web design, publica-
tion management, or public relations
assignments? Post your need at IABC-
ICP@yahoogroups.com or contact Elena
Acoba, 742-1979, acoba@mindspring.
com for referrals.

Interested in the world of independent
contracting? Want to know what it
takes to work for yourself? Join the
indies special interest group for
monthly lunches and its own listserv.
Contact Elena Acoba, 742-1979,
acoba@mindspring.com.

If you know someone who could benefit
from IABC membership, contact
Jonathan Pinkney-Baird, 733-3128,
jonathan.pinkney-baird@ppfa.org, for an
information and application brochure.
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Tell us about it
What was your most useful/horrible/
unusual work-related experience? We
communicators run into situations no
outsider could imagine. Tell us about it.
Release some frusration. Send a brief
description to Elena Acoba at acoba@
mindspring.com.and look for it in an
upcoming newsletter.

Networking one of most valuable IABC benefits
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